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ARTIFACTS:

IBM ANNUAL REPORT, 2019

Virginia M. Rometty
Chairman, President and Chief Executive

Officer
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Annual Report 2019

Satia Nadella -
Chief Executive Officer
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Annual ﬁeport 2023

Dear shareholders, colleagues,
customers, and partners:

We are living through a time of historic challenge and opportunity. As | write this, the
world faces ongoing economic, social, and geopolitical volatility. At the same time, we
have entered a new age of Al that will fundamentally transform productivity for every
individual, rganization, and industry on earth, and help us address some of our most
pressing challenges.

20231

“ Annual Report

A letter from Arvind Krishna
Chairman and Chief Executive Officer
Dear IBM Investor:
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In 2023, we made significant progress in our journey to become a
more innovative and focused company, built around the two most
transformational technologies of our time: hybrid cloud and AI. We
executed against a proven strategy, refined our portfolio, expanded
our ecosystem of partners, and enhanced productivity throughout
IBM.
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Public Sector By 2030, Gen Z is expected to
Incentives to stay account for about 30% of the global
workforce.
. , In the U.S. Public Sector:
Shaping tomorrow’s Gen X: 42% of the federal workforce Generations Born Current Ages
talent agenda (2021)
for the public sector GenZ:1.6% wene e ey
Millennials 1281- 1996 28-43
McKinsey, March, 2024 AITV? NU7NN NNIYY? 12K IRYNT n07NN
Gen X 1965 - 1980 44 -59
The Decision to Stay:
Boomers |l (alkla Generation 1956 — 1964 40— 49

Compensation

Reasons for leaving:
1. Career Development

2. Leadership
3. Compensation

Jones)*
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Interaction between creativity and culture of Innovation

5.5

Innovative
performance 4.5

high creativity

3.5 low creativity

high culture
of Innovation ow culture of

Innovation
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